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	The question that I want to answer is when and why does the news negatively portray the  president.?  First, the president is the most important political figure in the U.S. because of the president is the most powerful single person in our country.  The president is therefore covered by the news every day. Sometimes the news covers the president positively and other times the news covers the president negatively. In this project, I will develop a theory about when the news will decide to cover a president negatively.  I will then test that theory by looking at the archives of news stories from major publications.  


 In the first 100 days of the president’s first term, I believe the president will be covered more positively. The president will often get treated kindly by the press because he was just elected and everyone wants him to succeed. I believe the president will be covered more negatively once his second term is almost over. The president usually can't get anything passed during this period because Congress is waiting for the new president. I will look at the relationship between the president and the news media and see how that may affect his portrayal. I will also look at the president and the White House Press Secretary's relationship and how that affects the news we see about the president.  Finally, I will conclude whether or not my theory has support. This is very important because it will help us understand why the news portrays the president the way they do. 


	I will first start with the President and his first 100 days in office. When a new President is elected into office, he is expected to make changes and bring about prosperity and economic growth to the people of this country. He always has plans and strategies on how he will bring about changes and achieve those goals. Once these plans are implemented into practice depending if the result is positive or negative, the people will respond accordingly. 


	During the first 100 days of current President Barack Obama, he did some things that many people felt he was incapable of doing. His approval rating was over 60%, which was compared favorably to prior presidents. Since World War II, only three of the previous eight presidents elected to their first terms-Dwight Eisenhower, John Kennedy, and Ronald Reagan all had approval ratings above 60% within the first couple months of their election (Jones,2009). Obama also had some major accomplishments in his first 100 days such as: he got Congress to pass a $787 billion economic stimulus plan, which was aimed at cutting taxes and creating jobs-the bill was something for everyone. He launched his first federal budget, which focused on creating and saving jobs while stimulating the economy and curbing the recession, Obama's first Presidential Budget Proposal requested the expenditure of $3.55 trillion, with massive outlays in the job-rich areas of energy research and development, education and health care (Jones,2009) (“Comparing George W,” 2009). He closed down Guantanamo Bay and the order also forced the fast-track review of the cases against the remaining Gitmo detainees. Obama signed the Lilly Ledbetter Act which requires equal pay for women. Another big accomplishment was the Health care reform plan. Americans seemed to be pleased with how Obama was handling things; people felt that the country was heading in the right direction.


	 The problems now is after the first 100 days in office, the honeymoon period, if no changes have been made, then any affairs or conflicts that arise and no solution is  implemented quickly, then the president receives the blame. Just three months after he was elected into office, dramatic changes happened (George, 2009). Obama's popularity was just about 50% approval and 42% disapproval. The possible causes for this were the huge economic plan that was passed was not generating the results that people thought it should. Instead, more jobs were being lost and the deficit was reaching $1.3 trillion. It was becoming difficult for Obama to convince the public that his economic proposals were working. The second problem was the health care legislation. The promise of possible universal healthcare coverage sounded great, but people feared the long-term fiscal costs of a health care program and feared that the insurance benefits that most Americans already had might be endangered (George, 2009). Obama's likability and credibility was struggling. At the end of February 2011, Obama's approval rating is only 47% and his disapproval is 53% (“Daily Presidential,” 2011). This is a very big change from a year before. 


	It is quite clear that when someone new steps into office, the public expects that person to be true to their word and see changes. Once the plans have been enacted, if they fail, then the president will lose popularity and approval, but if he is successful, his ratings can only be positive. Dissatisfaction with the president and his policies as time goes on can also bring about the lower ratings.  Many people to do take into account that the preceding President left a mess and is usually responsible for the problems that have now fallen into the hands of the newly elected one. They are not the ones to blame for problems that Americans cause. It is the Americans fault and look to someone to blame. 


	Now, we will look into  the effect the news has on how the American people t view the President. According to the Federal Communications Commission (FCC), the basic purpose of American broadcasting is “the development of an informed public opinion through the dissemination of news and ideas concerning the vital public issues of the day” (Elert, 1992). The president has always been a focus of the news but he only receives a small portion of the media's attention. The President actually has little control on the news and many problems that he is blamed for  could have been the result of the previous administration. The president must learn that the media plays a central role in their struggle for control of political institutions and the news organizations must recognize that as the refracting lens for the public, they are a vital ingredient in the political system. The president has to learn how to work with the media so that his policies can be portrayed in the most positive light. 


	Bias also plays a huge factor in how we perceive the news as well as the President. Without some bias, the story situation or event would not appeal to its audience. So, the situation or story is stretched so that it will appeal to its viewers because that is more exciting. The use of biases in the news makes a situation look far worse than it really is and the politician, in this case, the President looks more crooked than he is (“Media and political”). 


	There are four biases in news making that can impair our judgment on good and accurate news. The first one is Personalization: the news stories get personalized so that we will feel that it is affecting us personally. Dramatization: the news is dramatized and crises are emphasized over continuity. Many people do not like fear, it is an emotion that makes us very uneasy and uncomfortable. So the media, knowingly, will use this as a way to get ratings. Fragmentation: stories are isolated from each other, no theme is presented, just learn to read the headlines and not the full story. Lastly, the Authority-Disorder: the news focuses in on what's not in order and who has the authority to fix it.


	Now, let's look at how the relationship between the president and the news. The media needs the president just as much as the president needs it. He has to be able to understand the workings of everything to perform at his best. This is very important and like Daniel Patrick Moynihan said: “If this balance should tip too far in the direction of the press, our capacity for effective democratic government will be seriously and dangerously weakened.” Presidents must be able to govern. If they cannot work, then ultimately no one, our institutions and system will be able to function properly. The president has the ability to shape, lead and focus public opinion. Broad public sympathy for what a president is trying to do will impress itself upon Congress.; . The president is interested in increasing his congressional support and should not overlook the influence potential of his personal popularity. He should attempt to influence congressmen indirectly by strengthening his support among the American people (Cornwell, 1976). 


	Since, however, much of his influence consists in mobilizing the mass public on behalf of his policies, it must be exercised through the news media indirectly. Perceptions are mediated through reports which may or may not be faithful to reality (Cornwell, 1976). The President provides the newspapers, magazines, networks and the rest with important sources of raw material for their purveying of news to their customers. And the president is the outstanding news source. News about him and his activities combines governmental information with human interest. He is both a public institution and a person, with weaknesses, human involvements, and the rest as well as policy positions and philosophies. Congress, the courts and the departments are essentially dehumanized abstractions, whose actions are as newsworthy as the president's but whose human interest can rarely be isolated or identified. The press needs the president as much as he needs them (Cornwell, 1976). 


	The president governs through the media. His effectiveness, his entree with the public, depends on the extent to which he can win and retain public approval is important. He can use it to shape public opinion, to gain support for his policies, and to boost his chances of political survival. White House aides are told to pay particular attention to how the president is portrayed on the news (Cornwell, 1976). 


	Ever since the administration of Franklin Roosevelt and systematically since the start of the Truman period, the Gallup organization has been periodically asking national samples the questions of whether the approve or disapprove of the way that current president is handling his job. By using the Gallup figures, impression about patterns of public attitude toward the White House incumbents can be checked and verified (Cornwell, 1976). 


	The presidential popularity falls in part in response to bad news for which he is somehow held responsible. Those adversely affected by the unhappy event or announcement, naturally react against its putative source. Nonetheless, people react negatively to the same news because it reflects generally on the president, his skill, sympathies, and prejudices. There is a cumulative process not only of the growth of a coalition of the opponent groups, but a circle of people for whom the president's reputation as a successful political actor is declining. Presidential popularity is a valuable asset to any White House occupant; indeed it is his most valuable asset. When his popularity is high, he has an ability to claim the country's attention and support. He must be careful at this point and invest carefully and not squander unnecessarily, but he may have to spend in order to accomplish his goals. Influence on policy making means he must take sides and appear partisan, either in the party sense or more often through espousing one set of group claims against another. Every time a president does so, his popularity will almost always suffer. He has to remain a president for all the people and not seem to partisan. 


	The president cannot maximize both their popularity and their effectiveness simultaneously, the public reacts largely to press mediated perceptions when it grants and withholds its approval. But, a president who is skillful at press relations is also in a position to maximize the usefulness of the media for the building of program support. In the end, president-press relationship is key to presidential success, generally. As long as the media are in the middlemen in the process which links the chief executive with his national constituency, they will remain a crucial factor in that success (Cornwell, 1976). 


	Another important aspect for us to understand, that many may not know is the White House Press Secretary. This person has an important job and is very vital to the success of the president's administration. The White House Press Secretary advocates the policies and governing style of the President and the President's Administration. The Press Secretary must respond to daily bombardment of questions, rumors and speculations from the White House Press Corps. The Press Secretary, on a daily basis will confront these issues at the White House Press Briefings (Shpeen). 


	The primary purpose of the White House Press Briefing is for the president to supply the press with information. The briefings allow the president to articulate positions on public policies, comment on international or domestic events and inform the press on the official and unofficial presidential activities. The briefings also offer the Press Secretary the opportunity to manipulate news in the White House's favor (Shpeen). The relationship with the press can determine both the degree of public support and the amount of progress an administration can achieve. 


	Since the Press Secretary can only be held accountable for what he or she says on camera, less explanation and analysis is revealed during the White House Press Briefings for fear of the potential repercussions. So, it would only seem logical that the Press Secretary only communicate information that would be in the favor of the image of the president. The president has to be seen with public prestige because it is very important for his success and how the public will view him. He must be very concerned with his media image. The White House Press Briefings bridge the Press and the Presidency in the White House. The President and his administration want to put their best foot forward each and every day when they will knowingly be viewed by the American people. Once a story gets out to the media, they distort it and exaggerate it to make it appealing to those watching. But once events and stories come directly from the president and his people, they have some control to make sure that the President and his administration is viewed to the highest caliber, even when times are tough and the negativity is very high. It is still vital to put on a good face. 


	 I now want to turn your attention to some vital data of this research. I wanted to find out when the president was portrayed positively and when he was portrayed negatively. I hypothesized that the president would be seen as more positive in his first 100 days of his presidency and that he would be seen in a more negative light during his last 100 days of the presidency. I looked back at the first and last 100 days of both terms of president's Bill Clinton, George W. Bush and current president, Barack Obama.


	I researched major publications such as The New York Times and The Washington Post. I read each article and tallied whether it was more positively geared towards the president or more negatively geared during the first or last 100 days of their presidency. I did this separately for the three president's. What i found while doing this was for president Bill Clinton, during the first 100 days of his first term, he was portrayed relatively equal for both postive and negative. During his last 100 days of his first term, he was seen more negatively. Clinton was re-elected. Since he was viewed in such a negative light at the end of his first term, it was hard for him to gain the positive results again. The Monica Lewinsky scandal did a lot of damage to his credibility and hurt him during the second term. 


	George W. Bush had a very high approval rating when he was first elected into office, but by the end of his first term his approval rating went down. Many people were upset and against Bush's handling of September 11. His second term was also very tough. The country was at war and Bush was seen as the bad guy. 


	Barack Obama was very popular and had high approval ratings. He was seen as the one to fix the trouble that the previous administration had caused. But, presently, the Obama administration is facing a lot of trouble, from the economy, healthcare, wars in Afghanistan and Iraq, Libya and  Japan. He is having a tough time convincing people he is bringing the country in the right direction. Obama's approval rating is 47%, while his disapproval rating is 55% (“Daily Presidential”, 2011). 


	So, in conclusion, my theory was proven that president's are portrayed in a more positive light in the first 100 days of their presidency. He is just newly elected and people want him to succeed and bring change. The president's approval rating goes down and they are are seen in a more negative light when there is some sort of conflict, tradegy or disaster. It is harder for them to get legislation passed through Congress at this point. Throughout this paper, I discussed times when the president is portrayed more negatively and more positively. I showed how the media and press influences the decisions of the people as well as the president. The president is a very powerful person. He does not have as much power as the media may portray him to have. He can influence and make change but, he cannot do the work alone. People need to have a better understanding of the president and the media so they can understand what really goes on and not try to blame him for everything. 
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